Delegation Information Pack
Kidscreen Summit
Miami
13-16 February 2017

© Bear Hunt Films Ltd 2016

Flix, based on a book by Tomi Ungerer

© 2016 Brown Bag Films and Technicolor
Entertainment Services France SAS

Shane the Chef © Hoho Entertainment Limited. All Rights Reserved.

©Illuminated Films 2017

Horrible Science

© Plug-in Media Group Ltd.

Organised by:

>

Welcome to the Official UK delegation to Kidscreen 2017
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We are a party of approximately 65 people, representing various sectors in the
children’s content industries and media service providers.
Company information

Full details for all the delegation participants and their contact
information are available on the UK@Kidscreen website:
http://www.thechildrensmediaconference.com/events/
ukkidscreen-2017/
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500 copies of the official
UK@Kidscreen brochure have
been printed. The UK@Kidscreen
brochure carries all information
on the companies available at
the time of going to press.

At the InterContinental Miami

There are 8 tables in the UK “zone”, situated in the
Delegates’ Lounge in the Grand Ballroom of the
InterContinental Miami where the Summit takes
place. They will be backed by Dept. for International
Trade and UK@Kidscreen branding so that they are
easily identifiable, and a video loop of your content
will be playing on a 55” monitor. The area is on the
left of the Ballroom, roughly opposite the designated
‘Meeting Point A’.

There is free WiFi in the public areas of the hotel,
including the delegates’ Lounge, and there is a
power supply under each table for laptop or phone
charging.
Either Sarah, Greg or one of the DIT team will be in
the UK zone at most times of the day. They can also
be contacted at any time using their mobile
numbers or by email.

The online table booking system will remain open
and it will be possible to add revisions and additions
in the UK zone at Kidscreen.

Ltd.

Copies of the brochure will be
available in the UK meeting zone.

The reserve system allows us to use the tables
efficiently at busy times. If you don’t turn up to use
your table within 5 minutes we’ll let it go to the
reserve person. Sometimes people have smaller
meetings and are happy to share a table so the
reserve person can find a space.
At not-so busy times we find that a flexible approach
is best. You might turn up to find that someone has
temporarily “parked” on your table. Simply ask them
to move and they’ll understand, or check with Sarah
or Greg if other tables are free.
Please do not invite Kidscreen delegates who are not
members of the UK@Kidscreen delegation to use the
tables independently of meetings with you. The
tables are your benefit, not theirs.

<

#UKKidscreen
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Contacts
Delegation Organisers

Greg Childs
Mobile, Text or WhatsApp +44 7714 708986
Email: greg@thechildrensmediaconference.com
Sarah Baynes
Tel: +44 7768 152397
Email: sarah.baynes@thecreativegarden.co.uk
Greg’s email is also listed on the website and in the brochure as the delegation contact
in Miami. Greg and Sarah will pass on to you any contacts, who come to them via any of
these sources.
Sarah is staying at:
The InterContinental.
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UKTI Miami

Rachel Chapnick is the DIT Business Development Associate in the British Consulate
in Miami.
Rachel Chapnick
Department for International Trade
British Consulate General Miami
1001 Biscayne Blvd,
Miami, FL 33131
Tel: +1 305-400-6863
Email: rachel.chapnick@mobile.trade.gov.uk

DIT New York

UKTI London

Richard Powell, and Monica Murthy from the British Consulate General in New York will
be available during the Kidscreen Summit and the UK@Kidscreen reception for advice on
DIT services in the US.

John Durkan
Department for International Trade (DIT)
Sector Manager, Creative Industries
1 Victoria Street
London SW1H 0ET
M: +44 7808 718120
Email: john.durkan@trade.gsi.gov.uk

Richard Powell
Vice-Consul (Creative & Digital Media)
Department for International Trade
British Consulate-General
845 Third Avenue, 9th Floor
New York, NY 10022
Tel: +1 212 745 0462
E-mail: richard.powell@mobile.trade.gov.uk

John Durkan from DIT will be available for advice and information during Kidscreen.

Monica Murthy
Business Development Associate, Creative & Digital Media
Department for International Trade
British Consulate-General
845 Third Avenue
New York, NY 10022
Tel: +1 (212)745-0433
E-mail: monica.murthy@mobile.trade.gov.uk

<
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Timetable of UK@Kidscreen Events
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Sunday 12 February
4pm-8pm

Kidscreen Summit Registration Desk open for early badge pickup

InterContinental Miami,
2nd Floor, Registration Desk

4.30pm

Guided tour of the event space (organised by Kidscreen)

InterContinental Miami,
2nd Floor, Registration Desk

7.00-9.00pm

UK@Kidscreen welcome drinks.
(Invited guests only)
A big thank you to our friends at DIT in New York for supporting this event and special thanks to our Reception
Sponsors: Bigmouth Audio, Blue Zoo Productions, KidsCave Entertainment, Lupus Films, Serious Lunch, Studio aka
and Studio Liddell

Toro Toro Restaurant and Bar
Lobby Level
InterContinental Hotel Miami

Monday 13 February
8.30am

Guided tour of the event space (organised by Kidscreen)

InterContinental Miami,
2nd Floor, Registration Desk

8.30-9am

UK@Kidscreen Breakfast Briefing 1
Join Bill Schultz for ‘A Kickstart to the Market and top tips on staying on game’
Bill will share his experience of connecting with an audience, no matter what the platform. In the current climate
of constant change, how does he maintain flexibility and keep ahead of that so-called curve? How does he
continue to tap into what the audience want and most importantly how does he get others on board and the
shows made?

InterContinental Miami,
Chopin Ballroom
– in the far corner window space.
Bring your breakfast from the Kidscreen Buffet
in the 2nd floor lobby

Tuesday 14 February
8.30-9am

UK@Kidscreen Breakfast Briefing 2
Join Adina Pitt for ‘What the world wants now is...’
Adina will share her unique overview of what the world wants, and how best to shape it and get it made. She’s a
highly sought-after international conference panellist, with an inbox full of ideas and she’ll reveal how she thinks
the UK can show up at markets and succeed.

InterContinental Miami,
Chopin Ballroom
– in the far corner window space.
Bring your breakfast from the Kidscreen Buffet
in the 2nd floor lobby
Continued on next page...

<
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Wednesday 15th February
8.30-9am

UK@Kidscreen Breakfast Briefing 3
Join Michael Carrington for ‘A Fresh Global Perspective’
Recently transferred to sunnier climates, Michael will share his view of the world from down under. Does the
market look different from outside Europe? Where are the opportunities for UK creative? And how is it best to
access them so the UK can remain as a centre of innovation and creativity.

InterContinental Miami,
Chopin Ballroom
– in the far corner window space.
Bring your breakfast from the Kidscreen Buffet
in the 2nd floor lobby

Thursday 16th February
8.30-9am

UK@Kidscreen Breakfast Briefing 4
Join Alex Pereira and Jose Luis Martinez, Atomic Digital Media for ‘Next!’
Jose Luis and Alex are new to the market and based in Miami. They are currently getting an overview of the digital
market as they seek content for their emerging platform. They will share their view from the US co-producer and
content distributor perspective.

InterContinental Miami,
Chopin Ballroom
– in the far corner window space.
Bring your breakfast from the Kidscreen Buffet
in the 2nd floor lobby

Venue Tours & early badge pick-up – hit the ground running!
Located on the 2nd floor of the InterContinental Miami, the Kidscreen Summit Registration Desk will be open from 4:00pm to 8:00pm on Sunday, February 12 for anyone who would like to
pick up their badge a little early. Kidscreen are also running guided tours of the event space on Sunday afternoon (4:30pm) and Monday morning (8:30am). If you’re interested, just meet the
Kidscreen team a few minutes beforehand at the Registration Desk.
UK@Kidscreen Reception Sponsors:

<
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Breakfast Briefing – Biographies
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Michael Carrington

Head of Children’s and Education, ABC-TV
Having logged more than 25 years in his television career, Michael Carrington has a wealth
of knowledge and experience in broadcasting and production, plus a good understanding
of the toy industry. He has worked across content development and commissioning on
domestic and international slates for the BBC, LEGO Media, Cartoon Network, HIT
Entertainment, and Zodiak Kids. Carrington is best known for ‘Charlie & Lola’, ‘LazyTown’,
‘Mister Maker’, ‘The Amazing World of Gumball’, and ‘In the Night Garden’. He is currently
Head of Children’s and Education at Australian pubcaster ABC Television, where he
oversees development and production hubs in Melbourne and Sydney.

Photo: Angela Salt 2016

<
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Alex Pereira

Jose Luis Martinez

Alex Pereira is the founder and CEO of Atomic Digital Media. An Emmy Nominated
producer with vast television and digital content experience, Alex began his career at ICM
(International Creative Management), one of the most powerful and respected talent
agencies. At ICM Alex collaborated in many projects the agency was involved with,
including ‘The Lord Of The Rings’ (Trilogy), ‘Moulin Rouge’ and ‘Pirates of the Caribbean’.
He left ICM to work closely with one of the top Hollywood managers, Joanne Horowitz,
whose clients included Kevin Spacey and Michael Chiklis. While at Joanne Horowitz
Management, he collaborated on projects such as ‘The Life Of David Gale’, ‘Beyond The
Sea’, ‘21’, ‘The Shield’, and ‘Fantastic Four’. In 2006 Alex became a founding member of
Paraíso Pictures, a company structured to build a bridge between Hollywood and the
Hispanic Market. At Paraiso Pictures, he produced the critically acclaimed feature film
‘Paraiso Travel’, the International Emmy-nominated mini-series, ‘Operation Checkmate’ for
TVE; and a variety of documentary TV series and features, Including the hit action reality
docu-series ‘Drug Wars’, Fusion’s number one show, already in its fourth season. He
founded Atomic Digital Media, in 2016, where he plans to produce and acquire content for
the digital age, including an extensive line of programing for a children’s digital platform,
as well as new content, targeted at teenagers and young adults.

Jose Luis Martinez began his career as a booking agent for South Florida talent over twelve
years ago. After a transition to Los Angeles, he worked on a motion picture production
desk at what is now ICM Partners, one of the premiere global talent agencies in the
entertainment industry. Upon returning to Miami, Mr. Martinez was involved with the
Miami International Film Festival (MIFF) to help plan and execute its 25th anniversary
edition; an eleven-day event that featured world premieres and A-list talent. He went on
to become the Creative Director of the Miami World Cinema Center, where Mr. Martinez
also holds various producing titles on several independent feature films, including
‘#EM3’, Urban Stories’, ‘The Holders’, and ‘Chronic Love’, which have premiered at multiple
international film festivals such as Miami International FF, Marbella, and South by
Southwest. He went on to direct Communications & Media for the FHRC, which launched
an ambitious digital media project, ‘Connect Cuba’, a campaign to bring greater internet
connectivity and human rights awareness to the island. Since 2010, through his work
with the Miami Media & Film Market (MMFM), a yearly industry event, Mr. Martinez has
created, organized, and moderated panels with a wide cross-section of entertainment and
media professionals from around the world. He is currently Executive Producer for Atomic
Digital Media, a new type of content company which is producing and acquiring hundreds
of hours of quality children’s content for a unique online space. Mr. Martinez graduated
cum laude from the University of Miami’s School of Communication, majoring in Motion
Pictures and Theater Arts.

CEO, Atomic Digital Media (ATM)

<

Executive Producer, Atomic Digital Media (ATM)
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Adina Pitt

VP, Content Acquisitions and Co-productions - Cartoon Network and Boomerang
Adina Pitt is vice president, content acquisitions and co-productions for Cartoon Network
and Boomerang. In this capacity, Pitt is responsible for identifying, negotiating and
acquiring pre-produced series, specials, movies and short-form product that fit the Cartoon
Network and Boomerang brands for exposure on all platforms. She continues to oversee
those programs once they have been acquired and positioned at each of the networks. Pitt
also serves as a liaison with international Cartoon Network and Boomerang channels to
coordinate global acquisition contracts, and she represents the U.S. networks at all major
programming markets including MIPTV, MIPCOM, Kidscreen and NATPE. Pitt is based in
New York City and reports directly to Robert Sorcher, chief content officer for Cartoon
Network.
Previously, Pitt was vice president of acquisitions for Nickelodeon and MTVN Kids and
Family Group. In this position, she developed acquisition strategies that supported current
and long-term programming plans for Nickelodeon, Nicktoons, Nick Jr, Nick at Nite, The N
and Noggin. In addition to these duties, she oversaw channel inventory, cable and
network television series and movie deals, competitive pricing, theatrical and made-for-TV
movie availability, and competitive inventories, both domestically and globally.
Pitt joined Nickelodeon in 1998 as a coordinator of acquisitions and, over the course of
nine years, has worked on Nickelodeon, Nick at Nite, TV Land, Nicktoons Network, Noggin,
The N, Nick Jr., TNN and Spike TV. She previously worked in film programming acquisitions
at HBO.
Born and raised in Puerto Rico, Pitt earned a bachelor’s of arts degree in elementary
education from Brandeis University and a master’s degree in educational communication
and technology from New York University.
Cartoon Network (CartoonNetwork.com), currently seen in more than 97 million U.S. homes
and 166 countries around the world, is Turner Broadcasting System, Inc.’s ad-supported

<

cable service now available in HD offering the best in original, acquired and classic
entertainment for youth and families. Nightly from 10 p.m. to 6 a.m. (ET, PT), Cartoon
Network shares its channel space with Adult Swim, a late-night destination showcasing
original and acquired animated and live-action series for young adults 18-34.
Turner Broadcasting System, Inc., a Time Warner company, creates and programs branded
news, entertainment, animation and young adult media environments on television and
other platforms for consumers around the world.

>
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Sunday 12th February Reception
Toro Toro Restaurant (Lobby Level) InterContinental Miami

InterContinental Miami
Bill Schultz

CEO & EP - Home Plate Entertainment
Bill Schultz is a four-time Emmy-award winning producer and Executive with 25 years
of experience, producing such hit shows as ‘The Simpsons’, ‘King of the Hill’, ‘Garfield’,
‘Clifford the Big Red Dog’ and many more.
Currently Bill is working with leading adult animation studio Mondo Media on the launch
of their recently announced Mondo Premium channel on the Chernin/AT & T owned “VRV”
SVOD platform. He also works extensively with market leading, global studio Prime Focus
Animation, devoting substantial time to helping develop and produce its growing slate of
new, high quality CGI projects, in both Television and Feature Films.
Before launching HPE, Bill was a partner at Moonscoop, the global production distribution
company, where he launched VOD Kabillion Network with partner Comcast, and Studio
100.
Prior to that Schultz ran Film Roman for nine years, taking it public (NASDAQ). Afterwards
he assisted Turner Entertainment in setting up Cartoon Network Studios, supervising
production on creator driven hit series ‘Ed, Edd & Eddy’ and ‘Courage The Cowardly Dog’.

<

100 Chopin Plaza
Miami, FL 33131
Phone: +1-305-577-1000
Fax: +1-305-577-0384
Web: www.icmiamihotel.com

>
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Recommended for your stay by Andy Bates
International and British TV chief Andy Bates in Miami, operates The Avenue catering, pop-ups, private dining and online orders has been chatting about the
culinary delights of Miami to Sarah Baynes…
She asked what he suggested we try while in Miami and he has given us a list of musteats, together with his suggestions for where you might want to spend a night out.
Keep us posted on any others and if you get to try these out, please do post in the
Facebook group.
1. Cuban Sandwich from El palacio de los jugos - www.elpalaciodelosjugos.com/
2. Dumplings from Pubbelly - http://www.pubbellyboys.com/miami/pubbelly/
3. Shrimp & grits from Blue Collar - www.bluecollarmiami.com/
4.	MsCheezious the best grilledcheese sandwiches in Miami!
Great beer garden on Biscayne location. http://mscheezious.com/
5.	Cream cheese cookies from True Loaf bakery https://www.facebook.com/pages/True-Loaf/429136877214548
6.	Fish & chips from The Avenue https://www.facebook.com/The-Avenue-Restaurant-Lounge-455216824621843/
If you want the scoop on Andy’s new enterprise take a look here
http://www.theavenuemiami.com and twitter/instagram theavenuemiami
Pubbelly Brunch. Photography by Juan Fernando Ayora.

<
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Hints and Tips
Jose Luis Martinez is Executive Producer at Atomic
Digital Media, a Miami-based company, founded in
2016, which will produce, acquire and license content,
including programming for a new children’s digital
platform scheduled to launch in Q2 of 2017.
Here he shares everything delegates to Kidscreen need
to know about his home town…
Dear UK@Kidscreen Delegates:
As you prepare to embark on this year’s journey to the always changing, always unpredictable
place we call home, your friends at Atomic Digital Media would love to offer some basic info
on what to do, where to go, and what to eat during your visit to Miami. We know your time is
limited, as you are all making great deals happen and meeting other talented folks, so all the
venues here are within a relatively short distance from the conference venue…

Transportation
Getting to the InterContinental and downtown Miami area has never been easier. After a drawn
out battle with local government and taxi cab operators, both Uber and Lyft provide quick,
unobstructed access from Miami International Airport (MIA) directly to your hotel or Kidscreen
venue. If you don’t mind sharing a ride, Uber Pool or Lyft Line, it may take a little longer but
rates are significantly lower. In addition, if you have between 45 minutes to one hour to spare,
the new Metrorail Orange Line ($2.25 U.S. one way) has services that can take you right from
MIA to downtown Miami. After switching to the People Mover (free) you can be dropped off right
in front of the Intercontinental or most hotels from Brickell to the Omni district in the north,
well within walking distance of where most hotels are located.
Once in downtown, feel free to use the People Mover for local
transport as well. There are only three individual routes so learning
the system is quite easy. In addition, there is another free service
the Miami Trolley, which can take you up and down Biscayne
Boulevard (Miami’s main downtown thoroughfare) from the trendy
Brickell financial district in the South through to Midtown and the
Design District (Miami’s new version of Rodeo Drive) to the North.
Because it is a free service and downtown traffic can sometimes be quite heavy, patience is
a virtue with the trolley with scheduled pickups at any of the official stops taking around 20
minutes between trolleys. For longer trips or again, to save time we strongly recommend Uber
or Lyft as the downtown area always has a plethora of drivers ready and willing to take you
anywhere.
Miami Trolley

<
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Dining
The downtown area has never had more options to choose from. We just picked out a few of
our favorites (based on category) all within walking distance or a short ride from Kidscreen. We
have also identified ones local Miamians prefer with *Local Fav
Coffee and Breakfast
If you are into artisan coffee where beans are roasted in-house, try Eternity Coffee Roasters
(117 SE 2nd Ave). If you want the more traditional, strong, “South American flavor with a
Starbucks feel”, Juan Valdez Café (364 SE 1st Street) will perk you up. For Cuban style coffee
or breakfast try the Latin American Bayside Café (401 Biscayne Blvd) *Local Fav for breakfast.
For a quick café style breakfast and coffee check-out Café Bastille (248 SE 1st Street) and Café
104 (104 SE 1st Street) in downtown. If you have time to go a little farther north or are staying
near the Arts & Entertainment / Omni District and want the authentic “NY Diner Breakfast”
experience be sure to try The Daily Creative Food Company (2001 Biscayne Blvd).
Quick Lunches and Dinners
As most delegates’ lunchtimes are limited here are some quick and relatively inexpensive
options close to the venue. The Cheese Course (200 S Biscayne Blvd) just across the street
from the InterContinental has a great selection of sandwiches and salads, and great craft
beers and wine at reasonable prices as well! Just next door to The Cheese Course is also a great
little casual pizza place called Spris Artisan Pizza (200 S Biscayne Blvd). For some fast / casual
Caribbean style roasted chicken try Pollo Tropical (320 SE 1st St.). Pollo Tropical is a *Local Fav
for its authentic Caribbean recipes and traditional side dishes (think Yuca plantains, white rice
and black beans) all served quick, hot and fresh! If you are in the mood for a tasty burger and
fries, head over to Five Guys (401 Biscayne Blvd) at Bayside Marketplace.
For those who want to “stock-up” at a local supermarket, or “pack your lunch” I recommend any
Publix Supermarket and Deli (The Shops at Mary Brickell Village 911 SW 1st Ave and another
one at 1776 Biscayne Blvd). The *Local Fav at Publix is their freshly made sub sandwich…
absolutely delicious! I dreamt of these subs while living in LA. There is also a Whole Foods (299
SE 3rd Ave), very close to the InterContinental, with more organic, high end fare, but very tasty
that also does prepared hot meals.
Sit-down lunches and dinners
If you need to have an important meeting, impress or “woo” someone, or just want to treat
yourself or your friends (myself included) there are many options in close range to the
Kidscreen. The closest one, and I can attest to the quality since my wife is from Northern Italy,
is Il Gabbiano (335 S Biscayne Blvd), just behind the InterContinental. The food is authentic,
delicious, and the service is impeccable… just don’t be in too much of a hurry. This is a “wine
and dine” environment. If you want something a bit more exotic, and Japanese, try Zuma (Epic
Hotel 270 Biscayne Blvd Way).

>
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If you are more interested in a classic,
upscale steak or seafood meal, there is
always the Capital Grille (444 Brickell
Ave). Just across the street is Cipriani
465 Brickell), an upscale Italian eatery
made famous in NYC . Just a little
further down the street in Brickell is
a great upscale seafood restaurant
called Truluck’s (777 Brickell Ave). If
CVI.CHE 105
high quality Peruvian ceviche and
seafood sounds appetizing, I do highly
recommend CVI.CHE 105 (105 NE 3rd Ave), which I hear is a favourite watering place for the
UK@Kidscreen crowd..
If you have the time or interest to venture a little further from the venue (Taxi Cab or Uber it
in just a few minutes), you can head to Garcia’s Seafood Grille (398 NW North River Drive).
Started by a local Cuban family, Garcia’s is a *Local Fav for its super fresh seafood and familial
atmosphere. A little north of the InterContinental, in the Arts & Entertainment District, there
is a wonderful oyster bar/seafood haven called Mignonette (210 NE 18th St). Started by two
very popular Miami chefs, it has been raved about by local foodies. Further north in Midtown
is a savory raw bar and grill, SugarCane (3252 NE 1st Ave), that also happens to make some
spectacular and original mojitos.
Just to the west in the trendy Wynwood
neighborhood is the Wynwood Kitchen
and Bar (2550 NW 2nd Ave) and
features a menu of skewered chicken
and octopus along with some other
interesting small plate dishes. It’s
surrounded by some eye catching wall
murals known as the “Wynwood Walls”
that have become the hall mark of
Wynwood Kitchen and Bar
this hip neighborhood. In the Design
District there is a great New American eatery called Michael’s Genuine (130 NE 40th St, Miami)
featuring fine comfort food & inventive desserts.
If you want the true “Miami Cuban experience” head to Little Havana (just west of the Brickell
neighborhood) where you will have several authentic Cuban restaurants to choose from. The
iconic Versailles (3555 SW 8th St) is considered the “go to” place for Cuban food in Miami. The
food is decent and worth the trip if you have the extra time. I much prefer Exquisito Restaurant
(1510 SW 8th Street). It is a small restaurant, closer to Kidscreen, with great Cuban food,
located right next to the historic Tower Theater and Domino Park.

<
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Happy Hour
When it’s time to unwind with a couple of well-priced drinks and small bites, there is nothing
like Miami’s Happy Hour circuit! Most happy hours start at 5 pm and go until 7 pm, although
times vary per venue. Close to Kidscreen there is Area 31 (Epic Hotel 270 Biscayne Blvd Way).
A new, trendy, and well received happy hour spot is the rooftop Pawn Broker (Langford Hotel
at 121 SE 1st St). If you are looking for a “no frills” pub type atmosphere then Pub One (207 NE
1 St) may be your spot. It offers an unpretentious atmosphere with a great Happy Hour which
starts at 3 pm. Another great watering hole a little South of Kidscreen in Brickell is Blackbird
Ordinary (729 SW 1st Ave) which also features an early start to their happy hour at 3 pm.
If you’re feeling adventurous and want to
travel a little further, then there is a GREAT
place in the heart of Little Havana called Ball
& Chain (1513 SW 8th St,). It’s a refurbished
iconic jazz club from the 1930’s that now has
a cool Cuban vibe with Happy Hour from 4 to
7 pm. If you’d rather travel to the Midtown
/ Wynwood area, Beaker and Gray (2637 N.
Miami Ave) was recently named “Best Happy
Hour Spot” by Miami New Times, making
Ball and Chain
it our *Local Fav in this category. Not to
mention it features two Happy Hours, the first from 4 to 7 pm and a special late night happy
hour from 11 pm to 2 am! Once in Miami’s artistic / trendy neighborhood it may also be worth
checking out Wood Tavern (2531 NW 2nd Ave) and R House (2727 NW 2nd Ave) in Wynwood.

Shopping
If you need to pick up something for friends or relatives back home, there are a few places
worth checking out. For more traditional tourist knick-knacks, Bayside Marketplace (401
Biscayne Blvd) is fine and in close proximity . They also offer some of the big brand stores from
Gap and Guess Jeans to Victoria’s Secret. For a little more “high end” shopping, the brand new
Brickell City Centre (701 S Miami Ave) is worth checking out with its flagship Saks Fifth Avenue
already in full swing. That said, several stores have yet to open but City Centre is also worth
experiencing for its design and architectural innovations.
You may also want to travel north to the Design District (140 NE 39th St), which as mentioned
is growing into the Miami version of Rodeo Drive with names like Valentino, Versace, and of
course Burberry topping the list. The Shops at Midtown (3401 N Miami Ave) offers a much more
“reasonable” shopping experience, featuring one of the USA’s top “big box” stores…Target. Great
deals on toys for the kids there! If you did want to venture to South Beach for shopping, your
best bet for a variety of stores, and people watching, is of course, the outdoor Lincoln Road Mall
(1111 Lincoln Rd, Miami Beach).

>

Hints and Tips

13

Day Trips / Sights

In Closing…

As a segue from shopping to sights, we
can start with South Beach and suggest
South Pointe Park (1 Washington Ave,
Miami Beach) for some of the best views
of the ocean and ocean vessels. It’s very
relaxing and a wonderful place to clear
your mind after a day of networking
and dealmaking. You can also head a
little north and walk up the iconic Ocean
Drive (North from 5th street and Ocean
Drive, Miami Beach) . If you want to visit
a fun little zoo / animal park on the way
back from South Beach, featuring some
interesting and exotic furry creatures (Lemurs, etc) try Jungle Island (1111 Parrot Jungle Trail,
Miami). For an immersion into Cuban culture, head to the heart of the Little Havana District
(1508 SW 8th St) and immerse yourself in Latin music, food, cigars and the official “Latin Walk
of Fame.”
If you want to experience Miami’s hippest art scene, also recently named one of the top
neighborhoods in the USA, head to Wynwood. With it’s colorful murals and equally colourful
locals, it is the perfect spot for the “selfie” minded social media maven. There are some great
art galleries, local shops, and of course food and music to entertain you for a morning or
afternoon #SuperTrendy.

I hope you enjoyed my (informal) guide to Miami’s urban core. Of course, all of these
suggestions are open to debate and personal taste. I do hope you will get back to us if any of
the info was useful, or needs refining. And of course, during your stay, feel free to reach out any
time for last minute tips, advice, or how to say something in Spanish (that helps more often
than you think here, en serio).
I look forward to meeting you all soon and as a final reminder, when in doubt, just remember
the words of one Mr. Robert Frost “Two roads diverged in a wood and I – I took the one less
traveled by, and that has made all the difference.”

Little Havana

Nightlife
For those looking to dance the night away there are several spots all within previously
mentioned neighborhoods. Some of these venues are not open every night of the week so it is
best to check before making the trip. In Little Havana Ball & Chain (1513 SW 8th St) and Hoy
Como Ayer (2212 SW 8th St), recently featured in the American film CHEF, both offer great
live music and cozy atmospheres. For a more traditional, high-end, megaclub (and burlesque)
type experience, downtown Miami has the, always open, E11even Nightclub (29 NE 11th St). In
similar vein, but not open every night, is Miami Beach’s legendary Liv Nightclub (Fontainebleau
Hotel, 4441 Collins Ave, Miami Beach). For something still trendy but perhaps “less exclusive”, It
Lounge (3201 Buena Vista Blvd) at the Midtown Shops has a funky Italian vibe and open until 5
am most nights. Miami’s fast growing Upper East Side has a recently re-branded indoor/outdoor
lounge with a Cuban vibe called Punch (5580 NE 4th Court) that may be worth checking out. If
you want the more funky, local hipster scene, then Gramps (176 NW 24th St) is the *Local Fav
in the heart of Wynwood.
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Welcome to Miami!
Cheers,
Jose Luis Martinez, Atomic Digital Media

